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Marcus by Goldman Sachs® Quarterly Consumer Sentiment Study: April 2020 

Survey Highlights

Our inaugural Consumer Sentiment survey was �elded during unprecedented 
times, as the global COVID-19 pandemic forced us all to adjust to what could be 
called a “new normal.” At Marcus, we are committed to listening and learning from 
consumers and sharing those insights. We hope you will �nd the results interesting 
and informative. 

Executive Summary from Harit Talwar, global head of Marcus by Goldman Sachs

The Consumer Sentiment Study is a new quarterly survey from Marcus by Goldman Sachs®, which aims to 
track Americans’ perception of current and future �nancial climates, market conditions and plans for their 
money. Marcus will release new data to provide a window into the pulse of the consumer as it pertains to 
personal �nance and spending behavior over time in the United States.

The Consumer Sentiment Survey was conducted among a nationally representative sample (using U.S. 
Census data) of 2,503 Americans. The survey was conducted March 27-31, 2020.

The proceeding data captures consumer sentiment during one of the most turbulent markets in recent 
history. The �rst of this quarterly study, these insights will help gauge consumers’ economic expectations and 
potential purchasing behavior in the months and years ahead.

Over one third (34%) of Americans think that 6 
months from now they will be better o� 
�nancially. Despite this personal optimism, nearly 
half (46%) of Americans think that the next 6 
months will have bad �nancial business conditions.

When assessing consumers’ biggest concerns, 
the survey found that over half of Americans 
(57%) are most concerned about their health, 
followed by an economic recession (52%) and 
the job market (41%). The presidential election, 
which had previously dominated headlines, was 
selected by just 27%.

The survey asked Americans where they plan to put their money 
in the next 6 months, and why, and found:

44% of Americans think they 
will spend less during the next 
6 months – and of those 
survey respondents, 43% 
believe that it is because they 
could be making less money 
and need to cut back.

39% of Americans think they 
will invest less during the next 
6 months – and of those 
survey respondents, 36% say 
it is because they think that 
the stock market will go down.

Only 17% of Americans think 
they will invest more during 
the next 6 months – and of 
those survey respondents, 
38% think stock market values 
will go down and it will be a 
good opportunity to buy.

Only 17% of Americans think 
they will invest more during 
the next 6 months – and of 
those survey respondents, 
38% think stock market values 
will go down and it will be a 
good opportunity to buy.

Only 17% of Americans think
they will invest more during   
the next 6 months – and of  
those survey respondents,  
38% think stock market values 
will go down and it will be a 
good opportunity to buy.



Future Spending vs Future Investing
Forty-four percent (44%) of Americans think they 
will spend less during the next 6 months, 39% of 
Americans think they will invest less during the 
next 6 months and only 17% of Americans think 
they will invest more during the next 6 months.

Only 17% of Americans think
they will invest more during   
the next 6 months – and of  
those survey respondents,  
38% think stock market values 
will go down and it will be a 
good opportunity to buy.
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Current Sentiment
Over a third (34%) of Americans feel they are 
worse o� �nancially now than they were 6 months 
ago.

Would you say you are better o� or worse o� �nancially than you were 6 months ago?
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Future Business Sentiment 
Nearly half (46%) of Americans think that the next 
6 months will have bad �nancial business 
conditions.

Now turning to business conditions in the country as a whole - do you think that during the 
next 6 months, we’ll have good tmes �nancially, or bad times, or what?
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Compared to your current behavior, do you 
think that during the next 6 months you will...
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Future Sentiment
Thirty-four percent (34%) of Americans think that 
6 months from now they will be better o� 
�nancially and 35% think they will be just about 
the same �nancially.

Now looking ahead - do you think that 6 months from now you will be better o� 
�nancially, or worse o�, or just about the same as now?
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Current Concerns
Over half of Americans (57%) are most concerned 
about their health, followed by an economic 
recession (52%) and the job market (41%).

Which of the following market events or business conditions are you most
concerned about? (select all that apply)

Economic 
recession

Health 
condition/illness

Stock market 
volitility

Job 
market/layo�s

Presidential 
Election

Rising cost of 
living

Americans

60%

50%

40%

30%

20%

10%

0%

52%
57%

27%

41%

27%

37%


